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What’s the survey for?

The North West Audience Survey (now in

its second year) is designed to help us
learn/understand more about the role that
arts and heritage play in people’s lives in
Derry, Strabane, and Donegal.

Who's taking part?

Arts and heritage organisations of all backgrounds fr
and dance to museums and national parks.
ons.

om Derry, Strabane,

and Donegal, from theatre alp
We've already received over 4000 responses across 40 organisati

What’s special about this survey?

It’s one of the few cross-border arts and heritage
surveys running and has the added value of taking place
over several years, which helps participating
organisations track how audiences are developing —and

plan for what’s to come.




R

Snapshot 2:

How age impacts attendance

in the North West
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The North West seems to be bucking UK trends:
The youngest (16-24) and oldest (75+) audiences are far

less likely to attend arts and heritage than other age
groups.

———_-
A UK-wide survey reported that engagement in 16-24

year olds was on track to return to
pre-pandemic levels, pretty much the inverse of our
data from the North West.

ers aged 16-24 were less likely to report

North West audience memb
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feeling connected to others while attending arts and heritage,
unlikely to feel as though the event/venue was for people like them.
This group were also the least likely to recommend the
event/venue (70%).

The Arts Council of England found that event
cost and lack of confidence were significant
barriers to arts and heritage for younger

people, which may explain these feelings of

disconnection




( In the North West, those aged 75+ were more likely to
agree with impact statements about inclusion and

connection. This age group was also more likely to
attend participatory events. This lines up with studies
which found that group-based cultural activities can
increase in social connectedness for older people.

It's been established by Creative Ireland that participation in arts and

linked to better quality of life for older people,

itage activities is
e tend as

while Age UK has noted lack of transport/support to at .
barriers to attendance for this group, which might help to explain the :
gap in attendance.
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The North West audiences are holding strong
in the middle ground - with 68% of
respondents aged between 35-64.

This is in contrast to UK-wide data, which
reported a steep dip in engagement within this
age group.

The differences between wider UK trends and those we’re seeing
in the North West Audience Survey findings show the importance
of region-specific research, and why this is such a valuable
project for arts and heritage organisations in the North West.
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How can | get involved?
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It couldn’t be easier to take part in the North West Audience Survey.

If you’re an arts and/or heritage organisation from Derry, Strabane

or Donegal, e-mail eve@wewillthrive.co.uk.

You’ll be set up with a survey link and a reporting link - all you have
to do is get the survey to your audience, and we do the rest.
All of the analysis is done for you.

If you’re not an organisation based in Derry,
Strabane or Donegal, but would like to stay up to
date with our findings from the survey, subscribe
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Recent Key Insights | The Audience Agency
How important is creative and cultural participation to our

to our newsletter where we’ll be posting
updates.

wellbeing? | Age UK

ART31 - Young People and Arts Engagement | Arts Council

England
Creative activity in the ageing population | Creative Ireland



https://www.theaudienceagency.org/evidence/cultural-participation-monitor/key-insights#:~:text=Age%20appears%20to%20have%20the%20biggest%20influence%20on,cultural%20events%20at%20venues%20that%20share%20their%20values.
https://www.ageuk.org.uk/our-impact/policy-research/wellbeing-research/creative-wellbeing/
https://www.ageuk.org.uk/our-impact/policy-research/wellbeing-research/creative-wellbeing/
https://www.artscouncil.org.uk/sites/default/files/download-file/ART31%20-%20Young%20People%20and%20Arts%20Engagement_0.pdf
https://www.artscouncil.org.uk/sites/default/files/download-file/ART31%20-%20Young%20People%20and%20Arts%20Engagement_0.pdf
https://tilda.tcd.ie/publications/reports/pdf/Report_CreativeActivity_AgeingPopulationW6.pdf

